
P.O. BOX 3000
BRYAN, TX 77805

Phone: (979) 731-4739
Fax: (979) 774-0053

www.theeagle.com

CONGRATULATIONS!

You’re a Winner!
Let the Brazos Valley know you are the best!  As a winner 
of  Readers’ Choice 2010,  you are invited  to showcase your 
business with an advertorial in The Eagle’s Readers’ Choice 
special publication on Sunday, June 27, 2010.  Reach over 
75,000 readers as they discover what makes you the best!

Publication Date: 
Sunday, June 27, 2010

Space and Copy Deadline: 
Friday, June 11, 2010  

Retail Ad Sizes and Rates:
Full Page....................................................................................$1,125
Includes equivalent space with a complimentary a story/ photo 
of your business to be published in this section.  All ads include 
25,000 ROS page views on theeagle.com per month for 3 months 
with a 300x250 skybox ad.  Includes a framed keep sake of the 
story/photo.

1/2 page ....................................................................................... $725
Includes equivalent space with a complimentary a story/ photo of 
your business to be published in this section.  All ads include 25,000 
ROS page views on theeagle.com per month for 3 months with a 
300x250 skybox ad.  Includes a framed keepsake of the story/photo.

1/4 page ....................................................................................... $500
All ads include 25,000 ROS page views on theeagle.com per month 
for 3 months with a 300x250 skybox ad.  Includes famed  keep sake 
certi� cate.

Add Color:
Spot Color: .................................................................................. $225
Full Process Color...................................................................... $350
Full Page (Both Pages) Full Color ........................................ $600

Contact your Eagle Marketing Consultant at 

(979) 731-4738

You’re a Winner!You’re a Winner!You’re a Winner!

Publication Date: 
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Alterations • Apartment Complex• Auto Body Shop • Auto Repair Shop • Bank • Banquet Facility 

• Beauty Salons • Bed & Breakfast • Car Audio Store • Car Wash • Carpet Cleaner • Cellular 

Provider • Children’s Birthday Place • Church • Computer Dealer • Computer Service • Customer 

Service • Day Care Center • Day Spa • Dry Cleaners • Flooring Center • Golf Course • Heating 

and Cooling • Hotel/Motel • Internet Service Provider • Mortgage Company • Moving Company 

• Nail Salon • Non Profi t Agency • Nursing Home/Assisted Living • Offi ce Supply • Oil Change • 

Optical Store • Packaging & Shipping Store • Pest Control • Pool/Spa Store • Printing Service • 

Retirement Community • Sign Company • Tanning Salon • Telephone Service Provider • Theraputic 

Massage • Travel Agency • Water Supplier • Weight Loss Center • Workout/Exercise Center • 

Baked Potato • Barbeque • Bread/Bakery • Breakfast • Buffet • Burrito • Business Lunch • 

Catering Service • Chicken • Chicken Fried Steak • Children’s Restaurant • Chinese Take Out 

• Chips and Salsa • Cup of Coffee • Deli/Sandwich Shop • Desserts • Doughnuts • Fajitas • 

Fast Food • Fine Dining • Food Delivery • French Fries • Hamburgers • Happy Hour • Ice Cream/

Frozen Yogurt • Italian • Margaritas • Mexican • Accountant • Attorney • Barber/Hair Stylist • 

Car Salesperson • Chef/Cook • Clergy • Electrician • Home Builder • Insurance Agent • Interior 

Decorator • Landscaper • Mechanic • Personal Trainer • Pet Groomer • Photographer • Police 

Offi cer • Radio Personality • Real Estate Agent • Television Personality • Educational Institute • 

Hospital • Restaurant • Anesthesiologist • Chiropractor • Dentist • Health Clinic • Home Health 

Care • Nurse • Obstetrician/Gynecologist • Occupational Therapist • Optometrist •  Oral Surgeon 

• Orthodontist • Pain Management Physician • Pediatrician • Pharmacist • Physical Therapist • 

Plastic Surgeon • Podiatrist • Rehabilitation Facility • Veterinarian • New Restaurant • Oriental/

Asian • Pizza • Salad Bar • Seafood • Special Occasion • Steak • Subs • Wings • Agriculture Store • 

Accessories Store • Antique Store • Appliance Store • Auto Parts • Bicycle Shop • Boutique • Book 

Store • Bridal Shop •  Car Dealer (New) • Car Dealer (Used) • Children’s Clothing • Consignment 

Shop • Convenience Store • Department Store • Discount Store • Fabric Store • Flooring Store • 

Florist • Furniture Store • Garden/Nursery • Gift Shop • Grocery Store • Health Food Store • Home 

Improvement • Jeweler • Liquor Store • Mall • Meat Market • Men’s Clothing Store • Music Store 

• RV Dealer • Shoe Store • Sporting Goods Store • Toy Store • Video Store • Women’s Clothing
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Optical Store • Packaging & Shipping Store • Pest Control • Pool/Spa Store • Printing Service • 

Retirement Community • Sign Company • Tanning Salon • Telephone Service Provider • Theraputic 
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Baked Potato • Barbeque • Bread/Bakery • Breakfast • Buffet • Burrito • Business Lunch • 

Catering Service • Chicken • Chicken Fried Steak • Children’s Restaurant • Chinese Take Out 

• Chips and Salsa • Cup of Coffee • Deli/Sandwich Shop • Desserts • Doughnuts • Fajitas • 

Fast Food • Fine Dining • Food Delivery • French Fries • Hamburgers • Happy Hour • Ice Cream/

Frozen Yogurt • Italian • Margaritas • Mexican • Accountant • Attorney • Barber/Hair Stylist • 
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Catering Service • Chicken • Chicken Fried Steak • Children’s Restaurant • Chinese Take Out 
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$1,125
Includes equivalent space with a complimentary a story/ photo 
of your business to be published in this section.  All ads include 
25,000 ROS page views on theeagle.com per month for 3 months 
with a 300x250 skybox ad.  Includes a framed keep sake of the 

$725
Includes equivalent space with a complimentary a story/ photo of 

All ads include 25,000 
ROS page views on theeagle.com per month for 3 months with a 
300x250 skybox ad.  Includes a framed keepsake of the story/photo.

$500
All ads include 25,000 ROS page views on theeagle.com per month 

Includes famed  keep sake 
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  Atkinson Toyota has been 

voted winner of  “Best Auto 

Dealership” for the fourth 

year in a row, and this year 

was also voted the “Best 

Auto Repair Shop”. Even 

in these tough economic 

times, Atkinson Toyota 

has placed itself  ahead of  

the competition in terms 

of  quality, service and pas-

sion.  Paul Atkinson said, 

“Winning these awards 

truly shows how much our 

customers appreciate the 

time and effort we dedi-

cate to this business and to 

them.  We are in the ‘peo-

ple business’ and building 

great relationships is our 

number one priority.  Win-

ning these awards shows 

that our efforts are not in 

vain.”
  The secret of  Atkinson 

Toyota’s success is its cus-

tomer retention rate.  Paul 

notes that once a customer 

has bought a Toyota, they 

are so satisfied with the 

product and the service 

they remain loyal to the 

brand and the dealership 

for many years to come.

  One employee who has 

demonstrated Atkinson 

Toyota’s commitment 

to putting people first is 

Sales Consultant, Mickey 

Su.  Mickey Su was voted 

this year’s Readers’ Choice 

Auto Salesperson of  the 

year.  After more than five 

years on the job, Mickey is 

a sales professional eager 

to best serve the needs of  

the customer. “For me, it is 

most rewarding when re-

peat customers come back 

and share their stories.  

My greatest joy is working 

with people as we match 

a vehicle to their lifestyle 

– that is extremely grati-

fying.”   Mickey firmly be-

lieves in the Toyota brand 

and is committed more to 

taking care of  people than 

simply selling.  “It means 

more to me than I can say 

to be voted Best Auto Sales-

person” Mickey said. Con-

gratulations to Mickey for 

this well deserved accom-

plishment.

  The Atkinson dealerships 

run so effectively because 

of  its People, Processes 

and Product – in that order.  

Good people are essential to 

a good business and Atkin-

son Toyota prides itself  on 

hiring good, solid citizens.  

Employees are assigned 

to teams known as ‘Sig-

nature Teams’.  Signature 

Teams are responsible for 

mapping and processing 

the business, and evaluat-

ing the customer experi-

ence.  Team members are 

encouraged to suggest and 

implement new processes 

if  the result is an improved 

workflow.  This empowers 

the employees and makes 

them know that their input 

is valued.  This business 

model clearly defines all its 

processes and allows each 

employee to act, rather 

than react.

  “Kaizan,” meaning con-

tinuous improvement, is 

a word that you may hear 

when you visit Atkinson 

Toyota.  But what is the 

real meaning behind it? 

The Japanese believe that 

the concept of  being the 

best does not exist.  There 

is always room for improve-

ment.  Atkinson Toyota 

also refers to the EM2 prin-

cipal:  Everything Matters 

– Everyone Matters.  Every 

piece of  the Toyota product 

line is important, and the 

people more so.  If  the peo-

ple are good, the processes 

will follow, and the product 

will speak for itself.

  Great associates are es-

sential and knowing their 

strengths is pivotal to suc-

cess.  Paul Atkinson de-

veloped and implemented 

a system that assesses the 

talents and strengths of  

each and every associate.  

The five key strengths of  

each individual are placed 

on his or her desk for ev-

eryone to see.  The idea is 

to improve communication 

between team members 

by playing to each other’s 

strengths. “I could not 

have achieved this alone.  

The excellent team mem-

bers are the ones who are 

responsible for the success.  

They have contributed an 

enormous amount to this 

business.  It’s a people busi-

ness through and through,” 

Paul said.

“The excel lent team members are the 

one s who are re sponsible  for the suc-

ce ss.   They have contr ibu ted an enormous 

amount to this  busine ss.   It’s  a people 

busine ss through and through,” 

Atkinson Toyota

728 N. Earl Rudder Rwy • Bryan

979.776.0404 • 877.824.0404

204 I-45 South • Madisonville

936.349.0909 • 877.349.0909

www.atkinsontoyotabryan.com

2009 READERS’ CHOICE
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  Atkinson Toyota has been 

voted winner of  “Best Auto 

Dealership” for the fourth 

year in a row, and this year 

was also voted the “Best 

Auto Repair Shop”. Even 

in these tough economic 

times, Atkinson Toyota 

has placed itself  ahead of  

the competition in terms 

of  quality, service and pas-

sion.  Paul Atkinson said, 

“Winning these awards 

truly shows how much our 

customers appreciate the 

time and effort we dedi-

cate to this business and to 

them.  We are in the ‘peo-

ple business’ and building 

great relationships is our 

number one priority.  Win-

ning these awards shows 

that our efforts are not in 

vain.”
  The secret of  Atkinson 

Toyota’s success is its cus-

tomer retention rate.  Paul 

notes that once a customer 

has bought a Toyota, they 

are so satisfied with the 

product and the service 

they remain loyal to the 

brand and the dealership 

for many years to come.

  One employee who has 

demonstrated Atkinson 

Toyota’s commitment 

to putting people first is 

Sales Consultant, Mickey 

Su.  Mickey Su was voted 

this year’s Readers’ Choice 

Auto Salesperson of  the 

year.  After more than five 

years on the job, Mickey is 

a sales professional eager 

to best serve the needs of  

the customer. “For me, it is 

most rewarding when re-

peat customers come back 

and share their stories.  

My greatest joy is working 

with people as we match 

a vehicle to their lifestyle 

– that is extremely grati-

fying.”   Mickey firmly be-

lieves in the Toyota brand 

and is committed more to 

taking care of  people than 

simply selling.  “It means 

more to me than I can say 

to be voted Best Auto Sales-

person” Mickey said. Con-

gratulations to Mickey for 

this well deserved accom-

plishment.

  The Atkinson dealerships 

run so effectively because 

of  its People, Processes 

and Product – in that order.  

Good people are essential to 

a good business and Atkin-

son Toyota prides itself  on 

hiring good, solid citizens.  

Employees are assigned 

to teams known as ‘Sig-

nature Teams’.  Signature 

Teams are responsible for 

mapping and processing 

the business, and evaluat-

ing the customer experi-

ence.  Team members are 

encouraged to suggest and 

implement new processes 

if  the result is an improved 

workflow.  This empowers 

the employees and makes 

them know that their input 

is valued.  This business 

model clearly defines all its 

processes and allows each 

employee to act, rather 

than react.

  “Kaizan,” meaning con-

tinuous improvement, is 

a word that you may hear 

when you visit Atkinson 

Toyota.  But what is the 

real meaning behind it? 

The Japanese believe that 

the concept of  being the 

best does not exist.  There 

is always room for improve-

ment.  Atkinson Toyota 

also refers to the EM2 prin-

cipal:  Everything Matters 

– Everyone Matters.  Every 

piece of  the Toyota product 

line is important, and the 

people more so.  If  the peo-

ple are good, the processes 

will follow, and the product 

will speak for itself.

  Great associates are es-

sential and knowing their 

strengths is pivotal to suc-

cess.  Paul Atkinson de-

veloped and implemented 

a system that assesses the 

talents and strengths of  

each and every associate.  

The five key strengths of  

each individual are placed 

on his or her desk for ev-

eryone to see.  The idea is 

to improve communication 

between team members 

by playing to each other’s 

strengths. “I could not 

have achieved this alone.  

The excellent team mem-

bers are the ones who are 

responsible for the success.  
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enormous amount to this 
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ness through and through,” 

Paul said.
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Atkinson Toyota

728 N. Earl Rudder Rwy • Bryan

979.776.0404 • 877.824.0404

204 I-45 South • Madisonville

936.349.0909 • 877.349.0909

www.atkinsontoyotabryan.com
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www.buppys.com • (979) 779-6417 • 506 Sulphur Springs • Bryan

VOTED #1 CATERER

8 YEARS IN A ROW!

7

2009 Readers’ Choice 

Sunday, June 28, 2009 

The Eagle • theeagle.com

  Buppy’s Catering is your 
Readers’ Choice favorite for 
all your catering solutions.
  From his humble roots, Bup-
py, his cooking, and his suc-
cessful food business, have 
rapidly become a fan favorite, 
both locally and Texas wide. 
He has built his business one step at a time to ensure the very best qual-ity of  food, service and comparative pricing.  After 19 years it’s still all about feed-ing people…but barbecue is just the tip of  the 

iceberg.  In addition to serv-
ing casual menus such as our 
mouthwatering Barbeque and 
our famous Fajitas, Buppy’s 
Catering also offers an exten-
sive entrée selection.  The se-
lections include entrees such 
as London Broil, Chicken Dia-
blo, Chicken Parmesan, Ribeye 
Steaks, Chicken a l’Orange, 
Pecan Crusted Tilapia, Rose-
mary Chicken with White 
Grape Sauce, Boursin Stuffed 

Chicken, Beef  Tenderloin and 
Filet Mignon.  We will dazzle 
you and your guests with ex-
ceptionally fresh menu ideas, 
using only the finest ingredi-
ents and first class presenta-
tion.  Consult with our event 
coordinators who specialize 

in creating innovative menus 
with a dramatic flair.  As a full catering service, 

Buppy’s can cater or deliver 
breakfast, lunch, corporate 
box lunches and dinner.  They 
specialize in hors d’oeuvres, 
buffets and seated dinners.  
No matter how elaborate or 
simple the occasion, they 
guarantee the planning of  
your event will be worry-free.  
Buppy’s welcomes one-on-one 
consultations with our highly 

trained event c o o r d i n a t o r s .  Their philoso-phy is to work with you every step of  the way so your event is seamless.  They realize presenta-tion is impera-tive.  They offer a selection of  place settings, a variety of  col-ored linens, ta-bles, chairs, and beautifully hand-carved ice 
sculptures.  Buppy’s Catering 
sets the standard for catered 
events of  great distinction 
throughout the state of  Texas, 
with outstanding presentation 
and impeccable service.  Buppy’s can also host “cook-

on-site” events for Catfish, 
Steaks and Crawfish parties.  
They can cook for pool par-
ties, tailgates and summer 
bashes.
  “It’s humbling to know that 
people of  the Brazos Valley 
have enough trust in my com-

pany to vote Buppy’s Catering 
as the number one caterer,” 
said owner Buppy Simank. 
“As our company continues to 
grow, our success is based on 
one principle.  We believe in 
‘old-school’ customer service, 
where we deliver what we say 
and the customer comes first.  
We want to continue to serve 

you to the best of  our ability, 
and we truly thank you from 
the bottom of  our hearts.” 
  Buppy’s Catering is on the 
cutting edge of  providing the 
highest level of  culinary ex-
ecution thanks to the contin-
ued support of  our customers.  
Remember, at Buppy’s…We 
Feed People!

2009 READERS’ CHOICE

Buppy’s Catering506 Sulphur Springs Rd • Bryan
979.779.6417www.buppys.com

“No matter how elaborate or s imple the occasion , we guarantee the planning of your event wil l  be wor ry-f ree .“ 

* Add $25 and receive a enhanced thumbnail picture listing in your business category on 
Shopbrazos.com,Micro Site, Banners that link to your website and featured in Great Finds Around 
Town on theeagle.com (6 month minimum).

**Add an additional $50 and receive a Featured Video (Production of video included), Unlimited 
Sponsored picture thumbnail listing in all categories, Micro-site, Unlimited ROS banners on 
ShopBrazos and featured in Great Finds Around Town on theeagle.com (6 month minimum).


